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RHIZOME

“RHIZOME
PLANNING FOR A MORE
RESILIENT AND EQUITABLE FUTURE

Welcome Back

RHIZOME
DATA

Planning for a more resilient
and equitable future

Ul/UX Case Study
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Rhizome Data is a company that offers a Saas
platform to quantify the economic and social impacts

of infrastructure investments to enhance climate
resilience for communities and businesses.

Their mission is to ensure the highest possible

P R 0 ' E C I standard of equitable climate risk mitigation.
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Highly Understanding the

intricate and workings behind the app
complex UX was a definite challenge.

PROBLEM

Must be The client wanted a

- ogs simple and clean
02 SImpllfled for interface with a touch of

user friendliness modernity.

Lack of There are not many
applications pre existing
that operate at the level the

03 comparison in
terms of interface client wanted to achieve.
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$ 374K - 483K

SOLUTION 01
Studying closest possible competitors

SOLUTION 02
Building out the site map

1250~ 16.3M SOLUTION 03
Sticking close to the essence of the

Rhizome brand itself through use of
contrast and color for the Ul

SAIF
008 -0.16 27-3.7
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Some screenshots from the web
application for Rhizome Dataq, the brand is
represented through crisp clean

backgrounds, rounded buttons but high
contrast visuals.
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ADA
DIAMONDS UI/UX Case Study



ABOUT THE
PROJECT
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Ada Diamonds is a company that specializes in
laboratory-grown diamonds and fine jewelry. They
use advanced technology to create diamonds that
are identical in every way to natural diamonds, but
are grown in a laboratory environment. This allows
them to offer high-quality, conflict-free diamonds that
are sustainable and environmentally friendly.

Ada Diamonds is committed to ethical and
sustainable practices in every aspect of their business.
They use only the highest quality materials, and they
are transparent about their production process, so
customers can have complete confidence in the
diamonds and jewelry they purchase.



PROBLEM

Complex
custom
design process

Inadequate
navigation

Inconsistent

user interface
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The custom design process
was complex and difficult for
some customers, leading to
confusion and frustration.

The website's navigation was
inadequate and unclear, making
it difficult for customers to find
what they were looking for.

Inconsistent user interface design
across different pages/sections
caused confusion and frustration
for the customers.
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SOLUTION O
Streamlined custom design process
SOLUTION 02

Approaches

Enhanced website navigation

The following solution changes

: : SOLUTION 03
aimed to improve the overall ) . .
website and make it easier for .

customers to find and customize
their desired products.
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ADA DIAMONDS ADA DIAMONDS

SonFranssen Newvork  Austn

ADA DIAMONDS IN
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Much like mined diamonds, cultured
diamonds are priced based
B e on their quality characteristics.

Round Oval Cushion Pear Radiant Princess Emerald Asscher
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wisely and how that affects design choices.
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VISIT AD

AN APPOINTMENT

"We marry art
environmental

produce pure pot

SHOPR FINE JEWELRY

The Details WHY CHOOSE ADA DIAMONDS?
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Diamonds it e A DA DlAMON DS L About Education Inquire

San Francisce . MewYork.  Austin

ADA DIAMONDS IN
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See contact details

| BOOH AN APPOINTMENT ‘

INCHIRE MOW




000 ADA DIAMONDS | UI/UX CASE STUDY
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Grace Capital Corp is a financial services company that provides
a range of investment management and financial planning

services. They offer customized investment solutions to
individuals, families, and institutions, with a focus on long-term

wealth preservation and growth.

I R 0 J E C I According to their website, Grace Capital Corp's services include
investment management, financial planning, retirement

planning, tax planning, estate planning, and risk management.
They have a team of experienced professionals who work closely
with clients to understand their goals and develop a customized
investment strategy.




PROBLEM
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Figuringouthow | This was done through
01 to bring the carefully selecting the

client's message thel;ni of the Ul and the
across effectively | /©°°"C MAgSY:

Lack of a stron
9 The client required a more

(0 ) Webs.lte t,o really memorable and effective
highlight the perception of the website.
cause

Not effective in The UI/UX must be very

I‘eCIChing the straightforward but still

target audience visually appealing.
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SOLUTION O1
Understanding the client’s objective

SOLUTION 02
Building out the site map

SOLUTION 03
Consistent user interface design
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New Black Wall Street explores the
compelling and authentic stories of Black
entrepreneurs who strive to impact their
communities positively. It showcases
visionaries who focus on improving
various societal issues that profoundly
affect the Black community. As the title
indicates, this series has two foci, which
at its best, conjoin.
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The Grace Capital Corp website is a great
example of effective UI/UX design. The site has
a clean, modern design with a simple layout
that is easy to navigate. The color scheme is
consistent throughout the site, with a blue and
white color palette that gives a professional
and trustworthy impression. The fonts used are
also easy to read and contribute to the overall
clean and professional look of the site.
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Avw E B Ul/UX Case Study

AVweb

~— CLASSIFIEDS
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ABOUT THE
PROJECT

AVweb is a well-known brand in the aviation industry,
providing news, information, and resources for pilots,
aircraft owners, and aviation enthusiasts since 1995.
As the aviation industry continues to evolve, AVweb
has recognized the need to adapt and improve its
digital presence to better serve its users.

To that end, this UI/UX case study will explore how we
redesigned the AVweb website to create a more
user-friendly and engaging experience for its visitors.
We will outline our research process, design
decisions, and testing methods, as well as the results
and impact of our redesign. By the end of this case
study, you will have a comprehensive understanding
of our approach and the value we added to the
AVweb brand.

PROBLEM FONT FAMILY

° Navigation complexity ]
U
@ User experience needed R u b I k
improvement
@ Outdated design Bold
Regular

SOLUTION

Q Simplify and organize

0 Intuitive User Experience

0 Modernize brand identity #25405E #AD8F5B

#FFFFFF



SELL NOW

The best marketplace to
buy and sell your
Airplanes!
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Why Choose Us?
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SELLNOW

What would you like to advertise?

Condition:

Description:

Seller Location:

Seller Information:

Price

Product Images

Wireframes

The wireframes
provided a clear
visual guide for the
rest of the design
and development
process, and helped
us to ensure that we
were meeting the
needs of both the
AVweb brand and
its users.
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» Cash Ff‘ccly

CASH
FREELY

Ul/UX Case Study



ABOUT THE
PROJECT

PROBLEM FONT FAMILY

[
New feature needed I

We were asked to design the new feature for the intuitive user experience o
CashFreely app. For the design of the new feature, we QU l C kSO n d
reviewed the existing Cash Freely application design to @ The new feature required
understand the user journey, and different touchpoints exisitng visual design to

TP : o : be updated BOLD
and familiarize ourselves with the existing design P Semi-Bold

language, type and colour usage. We also reviewed @ Paradox of Choices REGULAR
the competition, how they treated similar features in

their applications, what were the advantages and

disadvantages of their approach. From the takeaways

of the research, we were able to access that keeping SO LUTION

the user experience easy and simple will add the most

value whilst designing and adding the new feature to 0 Simplify and organize
the existing Cash Freely Application.

3b55a5 fbcd30 76abf f15722

Taking the learnings from our research we set out to 0 Update visalidentity

develop low and high-resolution wireframes so that we

can start mapping out different elements that will form 0 Intuitive user expreince
part of the content, customer journey and user

experience taking into account all of the feedback 99024 14213d
previously shared with us.
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Wireframes

Taking the learnings from our research
we set out to develop low and high-
resolution wireframes so that we can
start mapping out different elements
that will form part of the content,
customer journey and user experience
taking into account all of the feedback
previously shared with us.

We tried multiple iterations for different
content types to see which works best
with respect to Cash Freely users and is
more effective and easy to use. Our
goal was to keep it fun, simple and
intuitive. We built on the previous
wireframes and improved our
approach keeping functionality at the
centre.
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My Best Cards (Q]

Welcome to

My Best Cards,

we will show you which card
to choose for each of our
available categories
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X
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Y
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Ba

b

Adding your cards will help
you stay organised and take
full advantage of our My Best
Cards recommendations.
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VEEFRESH UI/UX Case Study



ABOUT THE
PROJECT

We were asked to design the new and improved
mobile web page for Veefresh website. For the design
of the new feature, we reviewed the existing Veefresh
website design to understand the user journey, and
different touchpoints and familiarize ourselves with the
existing design language, type and colour usage. We
also reviewed the competition, how they treated
similar features in their applications, what were the
advantages and disadvantages of their approach.
From the takeaways of the research, we were able to
access that keeping the user experience easy and
simple will add the most value whilst designing and
adding the new feature to the existing Veefresh
website

Taking the learnings from our research we set out to
develop low and high-resolution wireframes so that we
can start mapping out different elements that will form
part of the content, customer journey and user
experience taking into account all of the feedback
previously shared with us.

PROBLEM

New and improved
version of their existing

mobile website

SOLUTION

Q Better usage of fonts

0 Intuitive user expreince

FONT FAMILY

BEBAS NEUE

BOLD

Poppins

Regular, Medium & Bold
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Wireframes

Taking the learnings from our research
we set out to develop low and high-
resolution wireframes so that we can
start mapping out different elements
that will form part of the content,
customer journey and user experience
taking into account all of the feedback
previously shared with us.

We tried multiple iterations for different
content types to see which works best
with respect to VeeFresh users and is
more effective and easy to use. Our
goal was to keep it fun, simple and
intuitive. We built on the previous
wireframes and improved our
approach keeping functionality at the
centre.
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$19.99+

1131 REVIEWS

CHOGSE YOUR BUNDLE
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$7.99+
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BUG ZERO

Ul/UX Case Study




ABOUT THE
PROJ ECT PROBLEM FONT FAMILY

- @ Confusing -
navigation
; Geogrotesque Cyr

FindBugZero is a web-based bug tracking and project @ Inconsistent Colb
management software that offers a simple and intuitive terminology :
user interface. Medium

@ Overwhelming Regular
The interface has a clean design, with a modern and task lists

visually appealing layout that is optimized for user

experience. The navigation is straightforward, with clear
menus and labels that make it easy to find and access the so LUTION
different features of the platform.

Q Streamline task

FindBugZero's Ul also includes various customization management. #953746  #C04830  #4B394C
options, allowing users to tailor the platform to their Establish terminolo

specific needs. ° consistency. 9

Overall, FindBugZero's UI/UX design is geared towards Improve navigation

simplifying the bug tracking and project management clarity.

process, providing a user-friendly experience for software
development teams. #CEC9C2



o0 BUGZERO | UI/UX CASE STUDY

INFORMATION SECURITY TRIAD

Prevent Outages from
Vendor Bugs

CONFIDENTIALITY ANAILARREITY

BUGZERD IS THE ONLY SOLUTION PREVENTING DOWNTIME DUE TO OPERATIONAL I
DEFECTS

SECURITY VULNERABILITIES OPERATIONAL DEFECTS

: p The BugZero welbsite appears to have a clean and
T | R e o St well-organized interface that allows users to quickly

Tollus about | (B o B access the features they need. The use of a sidebar

.";1 BIGF|X | | Bayoadfrsr

" crease jvanti menu for navigation and a clear hierarchy of
OPERATIONAL INTELLIGENCE ) y information.

The design of the page is also visually appealing,
with a simple color scheme and clear typography
that makes it easy to read and scan the content.
The use of icons and visual cues helps to draw
attention to important information and functions,
making it easy for users to understand how to
interact with the platform.

LATEST NEW
INFORMATION SECURITY TRIAD

CONFIDENTIALITY ANAILARREITY

BUGZERO IS THE ONLY SOLUTION PREVENTING DOWNTIME DUE TO OPERATIONAL
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Prevent Outages
from Vendor Bugs

BugZero decreases risk and increases |T Operational

Intelligence by integrating with your ITSM tool to
collect, flter, correlate and track non-security bugs

specific to your vendor

SCHEDULE CALL
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A Risk Mitigation % Real-Time Information @ Improved Predictability

Minimzes tha rs

Prevent Outages SeEmEies | SRaEiies | e Know the Bugs
from Vendor Bugs

BugZero decreases risk and increases |T Operational

& Identify Root Ceuss M Unified View F Fast Deployment

|r!IE”IgE‘I'iCE hy ir‘ltegra T_“-”-:-I with your ITSM tool to Corralates bugs to CMOB fems, snabling Angragates bug data from: multiple Snlutian 5 up, runnmg, and reparting an
) ; 5 e 1l e, dyniamic vendor operatinral lig data within hours stem, are a material threat
collect, filter, correlate and track non 'EE‘CIJHL',." L'IIJ[:]E & bug & the saurce of s infrastructiss regoris that provide chear and sctinnabia e = g

specific to your vendor ess productivity and profitability.

SCHEDULE CALL

View Published Bugs For

RN A PN =Tl ET™

COST OF OUTKEES

BEQUEST FHEL TRIAL

DATA INTEGRITY

Prevent Outages
from Vendor Bugs

BugZero decreases risk and increases |T Operational P
Intelligence by integrating with your ITSM tool to |
collect, filter, correlate and track non-security bugs
specific to your vendar,

atian [Oat:

SCHEDULE CALL
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CLARITY
TRADERS

Ul/UX Case Study

CLARITY TRADERS



ABOUT THE
PROJ ECT PROBLEM FONT FAMILY

. . . I
° Navigation complexity
— Open Sans

Clarity Traders is a well-established brand in the financial @ Responsiveness Bold
industry, providing trading services, news, and resources for

traders and investors since its inception. As the financial ) Inter
industry continues to evolve, Clarity Traders has recognized @ Outdated design

the need to enhance its digital presence to better serve its Bold
users. Reqgular

This UI/UX case study will explore how we redesigned the So LUTI 0 N
Clarity Traders website to create a more user-friendly and Modernize brand
engaging experience for its visitors. We will detail our identity

research process, design decisions, and testing methods,

as well as the results and impact of our redesign. By the 0 Intuitive User
end of this case study, you will have a comprehensive experience
understanding of our approach and the value we added to

the Clarity Traders brand. 0 Simplify and organize #61b4f6  #8864e9 #{5fbff #000000
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COMPARE YOUR OPTIONS

BECOME A
CLARITY TRADER

Interfaces

The high-fidelity interfaces for Clarity Traders
were developed based on the wireframes
using industry-standard tools. We aimed to
create a modern design that reflected the
Clarity Traders brand identity and provided an
BEBOME A GLARITY TRADER | optimal user experience, particularly on
koo i mobile devices. Throu ghout the de Si gn
CHOOSE YOUR CHALLENGE process, we gothered feedback from
| stakeholders and users to ensure that our
design met their needs. The interfaces served
as a clear visual reference for the
development team, guiding us in creating a
website that aligned with the goals of the

Clarity Traders brand and catered to its users.

CONVENIENT PAYMENT OPTIONS

CLARITY CHALLENGE CLARITY TRADER

CLARITY TRADERS




Challenges

BECDME A
CLARITY TRADER

Earn 90% profit share after proving your trading skills
with our virtual trading challenges!

BECOME A
| CLARITY TRADER

CLARITY | UI/UX CASE STUDY
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Categories Legal

Challenges Terms of Use

FAQ Privacy Policy

Contact Us

BE""ME A embertosn
[a
= RISK DISCLOSURE: All content published and distributed by Clarity Tracers and
i provided by the Company o contained herein is intended as investment advi
i i i i 1 any, o tund. Use of informaticn contained on the Company’s web
Earn B0% profit share after proving your trading skills // seeyrity, company, of fung, Usa of informaticn eontained on the Company’s wel
with our virtual trading chaifenges! y infermiation. Nothing contained herain s an offar or solicitation of an offer to by,

Hypothetical or simylated performance results nave certain limitations. Unilke a

trades have not baen eracuted in the live market, results may have undar- ar ov

dils

general, are designed with the benefit of hindsight 2nd as such may be subject
prafit or lassss simiar to those shown, All pirchases made through the Clarity T

account wiil be provided to the cu! er, upon which the customer may perfarn

purchases, whether the payme made through a cryptocurmancy of a credit c

options, and ferex, is performed by Clarity Traders or otherwise on the website.

BECOMEA v LIMITED TRADING PERICOS ) 100K STANDARD CHALLENGE
CLARITY TRADER

COMPARE YOUR DPTIONS
ENIENT PAYMENT OPTIONS

JNDED NEXT THE FUNDED TRADER FUNDED NEXT

ACCOUNT SIZE

We offer secure and convenient \ v
payment options to ensure a smooth

and hassle-free experience for our

passionate traders

PRICE (USD)

Earn B0% profit share after proving your t

YOUR PROFIT SHARE with our virtual trading challenges!

10% | 5%

TARGETS

10% | 5% 10% | 5% 10% | 5%

MINIMUM TRADING DAY'S

EVALUATION

2 PHASE

BECOME A CLARITY TRADER -

Unlock your trading potential with Clarity Traders—where Ny
advanced technology and industry expertise come together.
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ABOUT THE
PROJECT

Cobalt Intelligence is more than just a data solutions
company — it is the culmination of our personal journey
and passion for empowering alternative business finance
companies.

Our fascination with data and automation began when we
realized the immense potential of web scraping to
revolutionize businesses. As we delved deeper into the
world of web scraping, we discovered that it wasn't just
about extracting data; it was about the human aspect of
leveraging that data to make a real impact.

PROBLEM

° Navigation complexity

@ Responsiveness
@ Outdated design

SOLUTION
Modernize brand

Q identity

0 Intuitive User
experience

0 Simplify and organize

FONT FAMILY

Poppins

Bold
Medium

#1C2434 #3CHOEO #I5fbff

#212B36
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Query Results

[EF 5

03z

o

26

John Smith Dynamics Filling Mo.: 1234567 Created at: 02/03/23 Updatedat:oafoafza | [

Detailed Query Results

BOUO2

S0C Judgement URL  UCC Doto URL  Confidence Lovet 0.5  Status: Active  Entity Type: Corporation

COBOLT | UI/UX CASE STUDY

Interfaces

The high-fidelity interfaces for COBALT were
developed based on the wireframes using
industry-standard tools. We aimed to create
a modern design that reflected the COBALT
brand identity and provided an optimal user
experience, particularly on mobile devices.
Throughout the design process, we
gathered feedback from stakeholders and
users to ensure that our design met their
needs. The interfaces served as a clear
visual reference for the development team,
guiding us in creating a welbsite that aligned
with the goals of the COBALT brand and
catered to its users.
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“n COBALT

IRTALLIGENES

Dashboard
505 - SOS Search .- Business Search ) Owners Search

Cick start Business name Business Address Business City Business State
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Batch
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Documentation
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DATACREST UI/UX Case Study
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ABOUT THE
PROJECT

PROBLEM FONT FAMILY

I

I
DataCrest is an experienced insurance professional @ New and Improved
that possesses deep knowledge of the intricacies version of their existing

within the commercial property casualty industry. website Poppins

DataCrest utilizes technology to improve the insurance

experience for all individuals. lar. Medium & Bold. Extra Bold
SOLUTION regular. |

| was given the challenging task of designing an

improved web page for the esteemed DataCrest

website. To start, we thoroughly examined the existing 0 Better usage of fonts ‘ ‘ ‘

design of the DataCrest website to understand how

users navigate through it. We paid close attention to . ]

the design style, fonts, and colors used. Additionally, 0 Intuitive user expreince 043757 574AED 50CFEA A921C2

we researched the competition to see how they

concluded that prioritizing a user-friendly and ‘ ‘

straightforward experience would bring the most value

implemented similar features in their own applications,
considering both the advantages and disadvantages

when integrating the new feature into the existing 7EF7D7 768294 DADADA 000000
DataCrest website.

Modern and Simple
Design Approach

of their approaches. Based on our findings, we




AppEase

Video Gallery

AppEase FAQs

Contacting Support

AppEase FAQs
Managing Employees

FIND v
your
gOLUTION

ok

AppEase FAQs
Managing Clients

AppEase FAQs
Underwriter Questions

Our goal s ta moke the
insurance puarchasing process
easier. cheaper, more efficient
and accurcee forthe client.
agent. and Nsurance carrier.

www.mydatacrest.com

Fol 2003, 0B00 ET - Pl 2023 0600 ET

Written by InsurtechPHL Written by InsurTech NY
Insurtech PHL Recap From Our MGA Lab:
Sponsorship Distribution Day.

Written by Paige Gross
Dedicated to
growing Philly’s
Insurtech
Industry

!

Start Somewhere Target Markets Email
Series: Incident Vendor Program

Response Planning

brzaks down complax tepes into digestiblo buliding Blocks”

Read more artic_le_s_f_l_'om our LinkedIn

Interfaces

Based on the insights we gained from our
research, we embarked on developing low
and high-resolution wireframes. These
wireframes served as a blueprint to map out
different elements that would be part of the
content, customer journey, and user
experience.

During the process, we iterated on various
content types to identify the most effective
and user-friendly approach for DataCrest
client/users. Our goal was to create an
enjoyable, simple, and intuitive experience.
Building upon the initial wireframes, we
refined our approach while keeping
functionality at the center.



About Us Careers Products Contact Us

FIND
YOUR
SOLUTION

Two short questions.
See which of our products suit your needs

www.mydatacrest.com




Our goal is to make the
insurance purchasing process
easier, cheaper, more efficient
and aceurate for the client,
agent, and insurcance carrier.

searching for:

About Us Cargers

Home About Us

DataCrest is currently

Products

Customer Support

Jolar sit amat,

j alit, sed do
or incididunt
LGOI

3 652

Customer Success

o:.

cialist

Marketing

Marketing

Mana

er

Marketing

Marketing/
Sales Intern

About Us

Careers Products Contact Us @ A

Who we are o >

Qur goal is to make the insurance purchasing
process easier, cheaper, more efficient and
accurate for the client, agent, and insurance

carrier.

Our clients engage our platforms for a more
technically advanced and more cost efficient
customer experience while increasing sales,
retention, underwriting profits, cind analytics.

We are a group of
experienced insurance
professionals that know
the intricacies of the
commercial property
casualty industry.

www.mydatacrest.com

AppEase FAQs

Contacting Support

L

AppEase FA

Contact Us

Home About Us

Evolve.
Digitise.
Grow.

At DataCrest, we have created a suite of products that will
enhance the way you work today with technical efficiencies
(diigitize). allowing you bind more and better business using
technology (grow). Our products will help evolve your
organization to a leading digital experience, increasing
efficiency, revenue, and sUCCeSsS.

Careers ContactUs

\\

MR

Insights

Submission analytics for reaktime ¢
Underwriting teams maxirmize profit
advantage by anticipating industry
submissions to match your appetite

Benefits Include:

Ol

Anticipate trends

02

Identify risks in product p

03

Prigritize and gualify subn

04

Customizable to maximiz

05

Higher volumes of submi:

06

Accurately respond to cu

07

Faster turn arcund time
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N E U D ES I C UI/UX Case Study

@® NEVDESIC

an IBM Company



ABOUT THE
PROJECT

PROBLEM FONT FAMILY

I

—
Neudesic is a seasoned leader in the technology @ New and Improved
solutions industry, with a deep understanding of the version of their existing

. o
intricacies within digital innovation. We harness the website Popplns
power of technology to enhance user experiences
SO LUTION Regular, Medium & Bold, Extra Bold
Our mission was to revamp the Neudesic website to

across various domains.

provide an improved online presence. We began by

thoroughly analyzing the current website design to 0 Better usage of fonts
grasp user navigation patterns. We focused on design

aesthetics, fonts, and color palettes. Additionally, we

studied industry peers to learn from their successful 0 Intuitive user expreince 00477E FD7C00 00BIFO 000000

features, carefully evaluating their strengths and
Modern and Simple

weaknesses. Our research led us to prioritize a user-
friendly, streamlined experience as the cornerstone of Design Approach
our new website integration.

616161 4Cc4c4cC




(N) NEUDESIC

Transform User Experiences with
Al-Powered Applications

Learn Mare 5 a Microsoft

Igniting Innovation through Al

In today's fast-paced digital environment. organizetions must evolve to stay ahead, Neudesic helps organizations differentiate from

competition by bulding cutting-edge spplications harmessing the power of Al and tailored to your unique needs to help you redefine

CUStomer engagement, optimiZe OPEraans, ant UNCOYEr e growth ting appiications by Integ
patier recogition and automation 1o provide iieligent capabilies and develop entirely new solutons infused with human lke

capabiilies such as speech, language, and vision

=
UD@

Create Innovative User Experiences Improve Decision-Making Enhance Organizational Agility

Delrer leading-edge applications Leverage real time sctionable insights to Greate a dynarnic synerqy between
noorporating augmented realiy, voice empower your organization with the organizations and Al-driven leaming,
recagaition, and interactive eements to ¢ promating fution as AT and

revolutionize your digital landscape choices that drive success and growth pecple leam and adapt

Core Components of Intelligent Apps

Language Vision Speech Cha;
T _ iy Provides seamiess voice nteractive & dynamic
Tiansiates text from one nierprets visual data, ]
% - ‘enabling funciions like irnage & tion that enables users text-based conversalions
EgelG e, s ke 3;5 ‘say commands, seek that effer reaklime
information, and engage with assistance, personakzed
the app using natural language recemmendations, and
customer support

communication and tracking, and
expanding glabal reach augmented reality

Decision Al K Mining Machine Learning
Autorticaly deniies Humpsetin poumet Cormerts large vohurnes of B ayer foran Al system
anormoles o Rl detp v gt hoeds ot teachee 3 comtpcter
Irregutarities within a sttt searehable repository of madel to make predictions.
system and iniiates ‘Vatiittas ot tetad oy actionable knowledae (o and draw conclusians

e ey events. application .
ate respon i valyat from data
appropriate responses Pl st gain valuable om da

Our Approach to Intelligent Apps

1 | 2

Strategic Framing Sessions Design Thinking Workshops
We bring Business and IT together with We leverage design thinking workshods 16
strategic framing sessions to gai alignment ideate innovative sojutions, uncoer new
on business drivers and valie cimensions opportuni address complex challenges

‘Outcomes Outcomes

Rapid Prototyping

‘We heip your organization create concept madels far flerative testing and refinement to reduice risks
and improve user satisfaction before product launch

(N) NEUDESIC

Transform User Experiences with!
Al-Powered Applications

Learn Mere 4. Y B Microsoft

Igniting Innovation through Al

In today's fast-paced digital environment, izatit must evoh ‘ahead. Neudesic helps differentiate from
‘campetition by building cutting-edge applications harmessing the pawer of Al and tailored to your unique needs to help you redefine
customer engagement, opt. - and uncover 1ing applications by inegrating

pattern recognition and automation to provide ineligent capabiliies and deveiop entirely new solutions infused with human-fie
capabiilies such as speech, language, and vision

& 5|
[— Dr_
o=
el 18
Create Innovative User Experiences Improve Decision-Making Enhance Organizational Agility

Delwver leading-cdgeapplicatons Leverage real time actionable insights to Create:a dynamic synergy betveen

corporating augmented realty, voice empower your organization with the oiganizations and Al-driven learning,
lon, and nteractive eements to o e nededto i ting cor fution as Al and

ize your digital iandscape that drive success and growth people learn and agapt

Core Compenents of Intelligent Apps

Language Vision Speech Chat
Piowides seamiess voice nteractive & dynamic
language to anoiber, enabling functions like image & b e e i e
faciltating cross-ingual sture 1ecopIlion, object Loy Comuings; gl ARG ol peat
iy priisn. i infermation, and engage with asmsm-\mmrauma:‘e‘;:
< i i the app using natural language mendations. an
a0 reach dugmented reall,
expanding giobal reac ugetented reality Customer Supaort

Transiates text from one nierprets visual data,

Decision Al dge Mining Machine Learning
icall Gl Hamesses the power of ¥
Aulreatoaly dorleg oy large vournes of
oo tr
‘Semantic Kermel to create
vaiiable content bagect on
events, application
context, and data

Base layer for an Al system
that teaches a computer
mode! to make predictions
actionable knowledge 1o and draw conclusions.

valuzbie from data

appropriate respanses

Our Approach to Intelligent Apps

1 2

Strategic Framing Sessions. Design Thinking Workshops.

We bring Business and IT fogy th We leverage design thinking warkshops 10
i raming sessions to gain alignment ideate innovative solutions, uncover new
¢ address complex challenges

on business drivers and value Gimensions OpROMuNitiEs,

Outcomes Outcomes:

Rapid Prototyping

We help your organization models for iterative testing and refinement 1o reduce risk:
and improve user satisfaction before product launch

0.0,

Interfaces

Drawing from the valuable insights derived
from our research, we initiated the creation of
low and high-resolution wireframes. These
wireframes functioned as a visual guide,
outlining the various components comprising
the content, customer journey, and user
experience.

Throughout this phase, we iterated on diverse
content formats, diligently seeking the most
efficient and user-friendly approach for
Neudesic's clients and users. Our primary
objective was to craft a delightful,
straightforward, and intuitive experience. As we
progressed from the initial wireframes, we
continued to fine-tune our approach with
unwavering focus on functionality.”



® NEUDESIC

TranSfOrm Us'er'-E).(peri'ences with

Al-Powered Applications

Learn Mare . - partnership with: == Miﬂ:rosoﬁ

Igniting Innovation through Al

Im today's fast-paced digital environment, organizations must evolve Lo stay ahead. Newdesic helps organizations differentiate from

competition by building cutting-edge applications harnessing the power of & and tailored to your unique needs to help you redefine
customer engagement, opimize operations, and uncaver new growth opportunities. We enhance existing applications by integrating
patlern recognition and automation to provide inteligent capabiliies and develop entirely new solutions infused with human-like

capabilities such as speech, language, and vision

Our Approach to Intelligent Apps

1

Strategic Framing Sessions

We bring Business ard [T together with

2

Design Thinking Workshops

We leverage-design thinking warkshops o

o
"

Create Innovative User Experiences

Delver leading-edge applieations
ncofporating augmented reallty, woice
recagaition, and mteractive elemens to
revolutionize your digital fandscape

Language
Transtates text from one
language to another,
facilitating cross-lingual
communication and
expanding global reach

Decision

Autornatically identifies
ANAReS of
Iregulbarities within a
systern and inil:ates
appopiate responses

Leverage real-time 3
BmpowWer your organization with the
confidence needed to make sirategic

Iimprove Decision-Making

choiges that drive success and growth

re Components of Intelligent Apps

Vision
rierprels visual data,
enabling funclions like image &
gesture recognition, abject
tracking, and
augmented reality

Generative Al
Harnesses the power of
Qpenal, ChatGPT and
Semantic Kernel to create
valuable content based on
evenls, apolication
context, and data

Speech
Pravides seamiess voice
inderaction that enables users
o say cammands, Seek
information, and engage with
the app using natural langusge

Knowledge Mining
large vefurnes of
searchable repository of

actiognable knowledge 1o
gan valuable

Enhance Organizational Agility
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Rec

Chat
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Rapid Prototyping
Request a Discovery Call

‘We help your organization creéate concept models for iterative testing and refinement fo reduce risks
& e o [ ke e 2
and improve wser satisfaction before product faunch
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c H E E KI UI/UX Case Study
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ABOUT THE
PROJECT

PROBLEM FONT FAMILY

I
I
At Cheeki, we're more than just a workplace - we're a @ New and Improved version
community united by a shared commitment to of their existing website
excellence, innovation, and integrity. Founded on the Inter
principles of helping people, we strive to create a
culture where every team member feels valued, .
empowered, and insgired to do their best work. SO LUTI 0 N Regular, Medium & Bold, Extra Bold
With a focus on Al, were dedicated to delivering
exceptional quality and service to our customers while @ Intuitive user expreince
making a positive impact on society and the
environment. Our dynamic and inclusive work 0 Modern and Simple
environment encourages collaboration, creativity, and Design Approach 3072ff 393635 f7faff

continuous learning, ensuring that we stay ahead of
the curve in an ever-evolving world. Join us in shaping
the future and unlocking your full potential at Cheekl.



@:heebn 8 & :;- it S
ez
Find the best -
You've used 1 out of your total
jobs |n the market 2 weekly applications,
Q UJt EII:";I“*MF o I'ilemote 5] E
Email Design Developer - Hybrid : Marketing Cloud Manager ' Principal Digital Architect
Codta .
Do 1 apacifad

Search Engine Digital Architect Marketing Intern =) Marketing Intern - Summer 2024

odla Mesa, CA - 5 Full Teme B AAA U CostaMeds, CA 5 Full Tine B AsA

il i “ - ] Ao Fe
I 1
t prtfrseg fr it b Thser apgesation i 4R06 D REE Saan delct el |

Search Engine Digital Architect

Search Engine Digital Architect Marketing Intern Marketing Intern - Summer 2024

Interfaces

Based on the insights we gained from our
research, we embarked on developing low
and high-resolution wireframes. These
wireframes served as a blueprint to map out
different elements that would be part of the
content, customer journey, and user
experience.

During the process, we iterated on various
content types to identify the most effective
and user-friendly approach for DataCrest
client/users. Our goal was to create an
enjoyable, simple, and intuitive experience.
Building upon the initial wireframes, we
refined our approach while keeping
functionality at the center.
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ABOUT THE
PROJECT

PROBLEM FONT FAMILY

I

—
Secure Voyage Brazil is a seasoned professional in the @ New and Improved
field of travel security. With a deep understanding of version of their existing

. @
the travel industry's nuances, we leverage cutting- website Popplns

edge technology to enhance the travel experience for
all. -
Our mission involved the creation of a revamped SO LUTION regular, Medium & Bold, Extra Bold
website for Secure Voyage Brazil. We embarked on this

journey by meticulously analyzing the current website

design to fathom how users navigate it. We closely 0 Better usage of fonts
examined design elements, fonts, and color schemes

in use. In addition, we scoured the competitive . ]

landscape to gather insights on how similar features 0 Intuitive user expreince 00477E P 00BIFO 000000
were implemented in other applications, considering
the pros and cons of each approach. Our research led
us to the clear conclusion that prioritizing a user-
friendly and intuitive experience would deliver the most
value when integrating new features into the existing
Secure Voyage Brazil website.

Modern and Simple
Design Approach
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Your Gateway to
Extraordinary Journeys,
Where Safety and
Adventure Converge

Personalized Protection And Unforgettable
Adventures In Rio De Janeiro

Your Gateway to
Extraordinary Journeys,
Where Safety and
Adventure Converge

Personalized Protection And Unforgettable
Adventures In Rio De Janeiro

Interfaces

Using the valuable insights gathered from our
research, we began crafting both low and
high-resolution wireframes. These wireframes
served as a visual roadmap, detailing the
different elements encompassing the content,
customer journey, and user experience.
Throughout this phase, we continually
experimented with various content formats,
with a relentless dedication to finding the most
effective and user-friendly approach for
Secure Voyage Brazil's clients and users. Our
ultimate goal was to create a delightful,
simple, and intuitive experience. As we
advanced from the initial wireframes, we
remained committed to refining our approach
with a sharp focus on functionality.
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ABOUT THE
PROJECT

Travel Freely is a web and mobile-based application
for travelers run by one person and to make travel
easy for everyone, it offers easy travel packages along
with very handy UL.

Our mission involved the creation of a revamped
website for Travel Freely. We embarked on this journey
by meticulously analyzing the current website design
to fathom how users navigate it. We closely examined
design elements, fonts, and color schemes in use. In
addition, we scoured the competitive landscape to
gather insights on how similar features were
implemented in other applications, considering the
pros and cons of each approach. Our research led us
to the clear conclusion that prioritizing a user-friendly
and intuitive experience would deliver the most value
when integrating new features into the website.

PROBLEM

New and improved
version of their existing

website

SOLUTION

Q Better usage of fonts

0 Intuitive user expreince

Modern and Simple
Design Approach

FONT FAMILY

Telegraph
& Roboto
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= Stories

Based on the insights we gained from our
research, we embarked on developing low
and high-resolution wireframes. These
wireframes served as a blueprint to map out
different elements that would be part of the
content, customer journey, and user
experience.

During the process, we iterated on various
content types to identify the most effective
and user-friendly approach for DataCrest
client/users. Our goal was to create an
enjoyable, simple, and intuitive experience.
Building upon the initial wireframes, we
refined our approach while keeping
functionality at the center.
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ABOUT THE
PROJECT

Celtic Market uses deep liquidity sourced from a pool
of top investment banks. Using this method ensures
some of the best trading conditions and rates on the
market for traders, as well as guaranteeing orders are
filled straight away.

Our mission involved the creation of a revamped
website for Celtic Market. We embarked on this journey
by meticulously analyzing the current website design
to fathom how users navigate it. We closely examined
design elements, fonts, and color schemes in use. In
addition, we scoured the competitive landscape to
gather insights on how similar features were
implemented in other applications, considering the
pros and cons of each approach. Our research led us
to the clear conclusion that prioritizing a user-friendly
and intuitive experience would deliver the most value
when integrating new features into the website.

PROBLEM

New and improved
version of their existing

website

SOLUTION

Q Better usage of fonts

0 Intuitive user expreince

Modern and Simple
Design Approach

FONT FAMILY
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Create Account

DISCOVER LIMITLESS
TRADING POSSIBILITIES

Empower Your Trading Journey with Celtic Markets:
The Trusted Choice for Traders Warldwide

(_cosos )

Want to try out trading with Celtic Markets first? Open Demo account

Automate 24/7 Live 100%

Vu’dll Trades Support
Skyracket your portfolio by With Celtic Markets you have Your funds are 100% protected
copying our top Celtic Traders. direct chat support at anytime. through our secured platform.

\ /\ Track your growth
) i| and reach new goals
I
i i | | )\\}\]/() Il I " With a user-friendly interface and robust features,
our dashboard provides comprehensive market

-.|I‘I I I| | information, real-time data, and analytical tools, all
conveniently accessible in one place.

C Award winning trading platform ) ( $0 Fee on deposits ) ( Free Expert Insights )

Offering 1:500 leverage
on your trades

At Celtic Markets, we understand the importance of
leverage in amplifying potential profits. That's why
we offer leveraged trading, allowing you to control
larger positions with a smaller capital outlay. With
our leverage options, you can seize greater trading
opportunities and maximize your potential returns.

Create Account

One Dashboard that handles it all!

Offering 1:500 leverage
on your trades

At Celtic Markets, we understand the importance of
leverage in amplifying potential profits. That’s why
we offer leveraged trading, allowing you to control
larger positions with a smaller capital outlay. With
our leverage options, you can seize greater trading
opportunities and maximize your potential returns.

Create Account

One Dashboard that handles it all!

* ® f'\-
all. ‘ 'Q
Profit Management Expert Insights Regular Updates

Receive alerts on your portfolio Using Celfic Markets gives you The Celtic Markets dashboard is

and autpmate trgd.esbto maximize access fo frading insights from always improving and adding new
gain and minimize loss. our top traders. requested features

(- 9o 0

Currencies & Cryptos Robust Security Streamline funds

Trade with over 55 currencies and Arm’s length i eps your Deposit and withdraw your funds
38 cryptos currencies. funds 100% protected and secure. easily and securely on the
dashboard.

4.8 1:500 95+ 0

Star Reviews Leverage Currencies Deposit Fee

Simplify Trading,
with Celtic Markets

We continuously invest in technological
advancements, ensuring that our trading platform
remains at the forefront of innovation, empowering
our clients with the best tools and resources to
succeed in the dynamic world of trading.

Create Account

Company Name: Physical Office: 36 Street 12C, Phong Phu Ward, Binh
Celtic Markets LLC Chanh District, Ho Chi Minh City, Vietnam

Registered Office: Suite 305, Griffith Carporate Centre, Beachmont Kingstown, St.
Vincent and the Grenadines

R +84 (284) 458 1283 info@celticmarketscom () @celticmarkets

Interfaces

Lorem Ipsum is simply dummy text of the
printing and typesetting industry. Lorem Ipsum
has been the industry's standard dummy text
ever since the 1500s, when an unknown printer
took a galley of type and scrambled it to make
a type specimen book. It has survived not only
five centuries, but also the leap into electronic
typesetting, remaining essentially unchanged.
It was popularised in the 1960s with the release
of Letraset sheets containing Lorem lpsum
passages, and more recently with desktop
publishing software like Aldus PageMaker
including versions of Lorem lpsum.
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DISCOVER
LIMITLESS
TRADING
POSSIBILITIES

Empower Your Trading Journey
with Celtic Markets:

The Trusted Choice for
Traders Worldwide

Gef Started

Want to try out trading
with Celfic Markets first?
Open Demo account

Track your growth
and reach new goals

With a user-friendly interface and robust features,
our dashboard provides comprehensive market
information, real-time data, and analytical tools, all
conveniently accessible in one place.

C Award winning frading platform ) ( $0 Fee on deposits ) ( Free Expert Insights )

Offering 1:.500 leverage
on your trades
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ELEVATE

Elevate

by o Principal’



ABOUT THE
PROJECT

Elevate is a platform to help growing businesses.
Scaling up takes resources from data-driven insights
to deep discounts on products and services, which can
be used daily, to get customers’ needs done and take
businesses to the next level.

Our mission involved the creation of a revamped
website for Elevate. We embarked on this journey by
meticulously analyzing the current website design to
fathom how users navigate it. We closely examined
design elements, fonts, and color schemes in use. In
addition, we scoured the competitive landscape to
gather insights on how similar features were
implemented in other applications, considering the
pros and cons of each approach. Our research led us
to the clear conclusion that prioritizing a user-friendly
and intuitive experience would deliver the most value
when integrating new features into the website.

PROBLEM

New and improved
version of their existing

website

SOLUTION

Q Better usage of fonts

0 Intuitive user expreince

Modern and Simple
Design Approach

FONT FAMILY

Museo Sans
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Elevate

by ()p«iacipar

Good to see you, Samantha!

Elevated Insight

Talent: You ha

See how you're doing

Elevate
by (’F‘rirzcipa'l'

Take on current trends with sound
marketing strategy

"Take the time to make sure your brand
positioning is hitting the mark. It should
capture the value you offer your target
customers and what makes you stand
out from the competition.”

Be easy to find
P e e

Interfaces

Based on the insights we gained from our
research, we embarked on developing low
and high-resolution wireframes. These
wireframes served as a blueprint to map out
different elements that would be part of the
content, customer journey, and user
experience.

During the process, we iterated on various
content types to identify the most effective
and user-friendly approach for DataCrest
client/users. Our goal was to create an
enjoyable, simple, and intuitive experience.
Building upon the initial wireframes, we
refined our approach while keeping
functionality at the center.
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Take action: expanding Into a new market

Gain insight from other business owners in the Elevate Forums.
Introduclion sechon

Thank you for giving us your time today and for being a customer of Green Sole

The purpose of this interview is to understand more about you as a customer of . Green Sole next steps
sustainable shoes. Please be open and candid with us, the more you are willing

to share, the better this process will go.

Tell us a little bat about yourself first. What 15 a typical day like for you? Start with
aweek day.

Mirni
Mow tell us what a typical weekend day is like Marketing
Going back through your day. lets talk about how much walking, standing and

siting you-are doing in each activity, . shri )
o Distribution Edit Team

Need help?

Helpful Articles
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Good to see you, Samantha! \ Goal Setting

@ Your goals

See how you're doing
@ Yourgoals progress

Take action: expanding Into a new market

Gain insight from other business owners in the Elevate Forums. Take Action

Introduction saction
. : ot 2024 Take Action

Pt Started 2021 2002 2023

Thank you for giving us your time today and for being a customer of Green Sole i ) k

The purpose of this interview is to understand. more about you as a custormer of @ Green Sole next steps s
sustainable shoes. Please be open and candid with us, the more you are willing
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ABOUT THE
PROJECT

The North Carolina Telehealth Network Association
(NCTNA) is a dynamic nonprofit that works to connect
and empower North Carolina’s public and non-profit
healthcare providers. As a telehealth consortium led
by industry experts.

Our mission involved the creation of a revamped
website for NCTNA. We embarked on this journey by
meticulously analyzing the current website design to
fathom how users navigate it. We closely examined
design elements, fonts, and color schemes in use. In
addition, we scoured the competitive landscape to
gather insights on how similar features were
implemented in other applications, considering the
pros and cons of each approach. Our research led us
to the clear conclusion that prioritizing a user-friendly
and intuitive experience would deliver the most value
when integrating new features into the website.

PROBLEM

New and improved
version of their existing

website

SOLUTION

Q Better usage of fonts

0 Intuitive user expreince

Modern and Simple
Design Approach

FONT FAMILY
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NORTH CAROLINA TELEHEALTH NETWORK ASSOCIATION

WHO WE ARE

The NC Telehealth Network (NCTN) provi high:
cost-efficient broadband service

health care providers in North

service at a heavily discounted price through

WHAT IS THE HCF?

CC) Healtheare Cannect

LEARN MORE

LEARN MORE

Interfaces

Broadband by & for North
Carolina’s Healthcare Community

Uotaeisl it Based on the insights we gained from our
. . research, we embarked on developing low
01 02 03 04 and high-resolution wireframes. These

THIS IS A HEADING THIS IS A HEADING THIS IS A HEADING THIS IS A HEADING

s | (Wi ol (O wireframes served as a blue P rint to ma p out

The NC Telehealth Network (NCTN) pravides high-speed, reliable, ost- adband services
toeligible puhlic and non-profit health care provicers in North Carolina. W high-quality
service at a h price through a Federal c CC) program
called the H ; reli s gram that was

N A
Reliable, high Handle ALL the intricacies and
speed, direct ing stay up to date on the ever-
connection s changing ditficult and confusion
process of securing the FCC
Drasdomne thiouan - funding that funds our members
relationship with MCNC at saving them from (health care providers)

a 65% (cost efficient) for outages which is
eliglble public and non- life in death in 65% broadband
|I iinichasiicare rovian healthcare discounts saving
e o them from having
to secure discounts
themselves.
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content, customer journey, and user
experience.

We Set The Standard For

Broadband Quality and Service During the process, we iterated on various
Mealthcare LAELA HCF Updates content types to identify the most effective
— and user-friendly approach for DataCrest

HEADING TWO

IS client/users. Our goal was to create an

do eiusmod tempor.

400+ &

sites served in North Carolina

40+

subscribers

S4M+

or si
in broadband fed funding discounts en incididunt ut labore et dolore magna aliqua.
secured by NCTNA to date

= enjoyable, simple, and intuitive experience.

Building upon the initial wireframes, we

Lorem ipsum dolor sit amet

consectetur adipiscing elit, sed

| refined our approach while keeping
| functionality at the center.
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HCF Updates
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HEADING ONE

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua.

04 Apr 2022 = A4S spves

HEADING TWO
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consectetur adipiscing elit, sed
do eiusmod tempor...

04 Apr 2022 & 45 saves

HEADING THREE
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THE NCTNA DIFFERENCE 'WHAT IS THE HCF? MCNC FIBER

WHAT IS THE HCF?

CONTACT US

NCTNA Map of
Subscribers Served

I'his map demonstrates the spread of our valued members/
subscribers across the state. From East to West, both eligible
public and non-profit health care providers enjoy the highest
quality of service, connection, and discounts available to them
from the HCF becausa of their NCTNA membership. Could
YOUR organization be the next pin?

Are you eligible? Click here and find out!

LEARN MORE

The HCF Explained

01 02

THIS IS A HEADING THIS 1S A HEADING

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit, consectetur adipiscing elit,
sed do eiusmod tempor sed do efusmod tempor
Incididunt ut tabore et Incididunt ut labore &t
dolore magna aligua. Ut dolore magna aligua. Ut:
enim ad minim veniam, guis anim ad minim vaniam, quis
nostrud exercitation ullameo. nostrud exercitation ullamco
Laborls nisi ut aliquip ex ea Laboris nisi ut aliquip ex ea
commodo consequat. Duis commodo consequat, Duis
aute frure dolar in aute irure dolor in

THE NCTNA DIFFERENCE WHAT IS THE HCF? MCNC FIBER ; el We Set The Standard For

Broadband Quality and Ser
Healthcare Community

400+

sites served in North Carolina

40+

THE NCTNA | | 14 P
DIFFERENCE |

secured by NCTNA to date

Could NCTNA be the
connection you're looking for?

q the nignest qual
it care pactice?

zaton may quatity

DETERMINE SITE GET A QUOTE SIT BACK, AND

ELIGIBILITY FROM OUR TEAM ENJOY THE BE

e paum ot st amet, consecteur :

incididunt ut labore et dolore magna e
siun s

Clek HERE to i out fyour :
sito s elgivi. sie s eligibie. atels eliginte.
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MENTUMM

Ul/UX Case Study
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mentumm

WE COACH YOUR KEY PEOPLE
50 THEY EXECUTE FASTER

88% 99% 788%

INCREASE IN SATISFACTION OF COMPANIES ROl OF EXECUTIVE
FRODUCTIVITY WHO HIRE A COACH COACHING

LEADING YOUR
TEAM IS HARD

OUR COACHES WILL MAKE
YOUR PEOPLE E El

i 17

Clifton Carmody Clifton Carmody y Clifton Carmody Clifton Carmody

GET STARTED TODAY

Mo minimums. No contracts. Leave us at anytime if our coaches aren't helging
your team execute faster. Start providing your key people with great one-on-
one coaching for just $250 per month. Let us help you hit your growth goals,

How many of your people would you like to execute faster?

@ ZONED ﬁ(ﬂ'/"‘ - EIFAT SHACK

REVIEWS FROM COMPANY LEADERS

(11 a hé %, (11 6

Jamie Adams Jamie Adams Jamie Adams
VP of Human Resources, VP of Human Resources, VP of Human Resources,

memunvnq'wzsus acost-eflec:-ue LM ghves us acost-eflec:we mentumm gives us acost-aflective
and parsonsioed solutlon L and parsonatzed solutlen to o and parsonatzed solutlon fo cur
chatlange of providing training aﬂd chatlenge of providing training w chatkenge of providing traming and
oaching 1o our diverse leadership coaching 1o our diverse leadership craching to our diverse feadership
m m team

HELPFUL ARTICLES

Your employees are having Your employees are having Your employees are having
ahard time & you have no ahard time & you have no a hard time & you have no
idea idea idea

Interfaces

Mentumm.com underwent a comprehensive
branding refresh, leading to the creation of an
updated website design. A standardized style
guide served as the foundation for this
transformation, ensuring a cohesive and aligned
visual identity. The revamped website includes
dedicated pages for the platform, articles,
coaches, and training, each designed for optimal
user experience. Our approach focused on
combining aesthetics with functionality to
convey Mentumm'’s core values effectively.

The Mentumm.com welbsite revamp was a
strategic initiative to reinforce the brand's identity
and provide an enriched, contemporary user
experience.
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Law's cost-effective, coordinated legal services model.

AllyLaw =
Why High quality, responsive Local rates provi
service better value
Ally Law
There are more than 300 legal networks. We take your satisfaction seriously and use systems and Each Ally Law firm independently
Here's how we're different. standards te back that up. Ally Law firms are subject to a strict location, We believe this decentr =
selection process and must adhere to rigorous client service structure offers better value for y| ] b
standards. We then ask firms and clients to provide a written are also open to alternative fee
assessment of the services received. As a network of or provide greater predictability Ohce AcRite N Me S L Iaenbshrdnkerin |-
: Law Firmn of the Year Categories of Legal 500

independent firms, this works to your advantage. Ally Law can
remove any firm that fails to meet our service standards or

receives poor evaluations.
Laarn More Learn More

We work'together

to help clients grow, connect, and move beyond
jurisdictions, economies, languages and industries.

Service Areds
Member Recognition

The stature of our member firms is the cormerstone of Ally

N e e e e A g o PN

Infermation Technology

Ramesh Vaidyanathan

AllyLaw E Our Offlcers Our Vlce PreS]dents President 2023 - 2095
President 2 2 Fi 3 ent Gibel Zirm Rechtsanwalt, Vienno Much Law Firm, Chicag
Ramesh Vaidyanathan  Paola Sangiovanni Erich Gibel Martin O'Har: B 816 Advayo @ ndie - &
Tre: =l Secretary gh Fleming, New Zeaiand Ca: r
Andrew Parlour Juan Pablo Cardinal James Turner Denise Junqueira Andrew Parlour
25 Edwin Coe ited Kingdom Varnum, Michigan =
Linky Trott Harvey Koning
Malta Vorys umbus
T sl Ramona Azzopardi Judy Marsh
Erich Gibel
" bone-| " . - . . Partner
Ramesh Vaidyanathan Paola Sangiovanni
President 2023 - 2025 i First Vice ident

i 816G advayn Q) India - B3 oF

Ally Law is governed by an Executive Board elected by the James Turner
membership and broadly representative of the breadth of ' T Partrer
the organization.

Andrew Parlour _ Juan Pablo Cardinal

Sen
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CAPETOWN UI/UX Case Study
DIAMOND

CAPETOWN

e WATCH & DIAMOND
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GIBB LAW
FIRM

Ul/UX Case Study

GIBB LAW

FIRM, PC.



Bood husiaest contulting] Get staned now?

&

Our Dedication Delivers Legal
Excellence, Ensuring Your Peace

Family Law

Wh Law, wa biring years of sxperience ie the jahle

ng i handling delicnis famiiy reinted

In matbers of famly law, we handie In parscnal inury cases, we In the complex landscape of

cebcate issues with empathy. heiping passionately advocate for those general civil litigation. Gibb Law

clients find resolutions that pricritize who have suffered hamm, ensuring Firm stands as a steadfast ally,
. their well-beng they receive fair compensation for affering comprehensive legal

Schedule a Consultation

_ Unwavering Clien

> " 4
2 thew mjurcs support and expertise

widlting! Get Started pen? 30 &
=xperience uniquely equips — THP A I -
| gt Mo Abourus  Pracoedras  Tanimosah  Permend  BoE Comtmimn
v handle your case =t PR
- == —— —— — - =
| o " -
r——u .»-
.I' I

& i ey r J
PERSOHAL INJURY LAW s PERSOHAL INUURY LAW ‘- 3 = PERSOMAL INJURY LAW
. -

Your Peace of Mind, T ) e 1 | L

compensation in wrongful Understanding child

Lawfully Secured g Lt s

_— Fae w

PERSOMAL INUILRY LAW

= : . fauél-vl;aw'auorrwln
5(--|' 36(“”6 your COnSUItation Understanding Personal Injury Claims in Utah Utah
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D R E AM UI/UX Case Study
RECOVERY




ABOUT THE
PROJECT

Background

Dream Recovery offers products to promote strong
sleeping habits for optimal health. Among these is
Dream Tape, which encourages nasal breathing for
improved sleep quality.

Challenge

Dream Recovery identified the need to enhance the
user experience (UX) and user interface (Ul) design of
their Mouth Tape Bags product page. This particular
product, Dream Tape, plays a crucial role in promoting
nasal breathing during sleep, contributing to improved
sleep quality by reducing snoring and sleep apnea
episodes.

PROBLEM

@ Enhance the Mouth Tape
Bags product page

SOLUTION

Q Educated visitors on

Dream Tape benefits

0 Highlighted features for
better sleep.

0 Created a cohesive,
brand-aligned design.



G YOU
BETTER

HELPING YOU
SLEEP EVEN BETTER

Mo one deserves to wake up on the wrong side of the bed.
Qur preducts help Hard-Weorking people like you get the
best sleep of po: o waking up tired. Wake up every
day feeli ergized and prepared to have your best day

Shop Mow

UNLOCK THE POWER OF NASAL BREATHING
FOR ENHANCED WELL-BEING

WE ARE OFFERING:

UNLOCK THE POWER OF NASAL BREATHING
FOR ENHANCED WELL-BEING

@nxun




DATACREST | UI/UX CASE STUDY

SCREENS

Ul/UX Case Study



ABOUT THE
PROJECT

Screens is a pioneering platform that revolutionizes
contract review and negotiation with Al-powered
playbooks. A "Screen” refers to an Al contract playbook
meticulously crafted by experts to streamline and
enhance the contract review process. Screens
empowers experts to create, refine, and distribute
these playbooks for various contract review tasks.

Screens successfully implemented brand variations
and UI/UX designs that reflected its innovative
approach to contract review. The platform’s cohesive
brand identity and intuitive interface empowered
experts to create, perfect, and distribute Al contract
playbooks with ease. Positive user feedback and
increased  adoption rates demonstrated the
effectiveness of the design strategy. Screens continues
to lead the industry in revolutionizing contract review,
providing experts with a powerful tool for efficient and
expert-driven contract negotiations.

PROBLEM

Develop brand variations
and Ul/UX designs for
Screens.

SOLUTION

Q Establish a cohesive
brand identity.

0 Design an intuitive interface for
creating and managing Screens.

Ensure the Ul reflects

0 innovation and expertise.
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Al-Driven Contract
Review Network
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Al-Driven
Contract
Review
Network




‘ screens Home Services Button Contact Us ¥, +1000000 000

Al-Driven Contract
Review Network

Talk to Sales ‘
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Want to see Our work outside o
and Data Communicati
Contact Us to see Our portfolios

Collateral, Website & App Ul /U
Design and more.

IF YOU HAVE ANY QUESTIONS REC
BRAND OR THE GUIDELINES, PLEA
SALES@QGEEKSFORGROWT
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